
KOTLER FIVE PRODUCT LEVELS

This article describes the Five Product Levels of Philip Kotler, including examples and a template. After reading you will
understand the basics of this powerful.

About 5 Product Levels with Examples Products can be described in many ways. In this example, a hotel
would provide not only a bed, but a few additional items such as sheets, towels and a bathroom. Generic
product: The generic product is a basic version of the product made up of only those features necessary for it
to function. This enables them to analyse product and customer profitability sales and costs in a structured
way. A product meets the needs of a consumer and in addition to a tangible value this product also has an
abstract value. What is a product? Generic Product The generic product is a burnt vanilla smelling, black,
carbonated, and sweetened fizzy drink. These needs range from core needs to psychological needs. In some
cases, it can trigger the sales to increase. For example, the computer is specified to deliver fast image
processing and has a high-resolution, accurate colour screen. For example, a hotel provides a bed to sleep in
when a person is away from home. For example, the computer comes pre-loaded with a high-end image
processing software for no extra cost or at a deeply discounted, incremental cost. An airline passenger would
see the core product as the ticket to fly from A to B. If that value is met or exceeded, then the customer will be
satisfied. In our hotel example, this could be the inclusion of a concierge service or a free map of the town in
every room. Can we structure our products into families that align with how our customers value our
products? Satisfaction is the degree to which the actual use of a product matches the perceived value at the
time of the purchase. He described what marketing is rather than what marketers do, thereby changing
marketing from a departmental specialisation into a corporate wide doctrine. The computer software industry
is in good example start with. The customer will only be satisfied when the specified value is identical or
higher than the expected value. For example, it could be some chocolates on one occasion, and some luxury
water on another. Online sometimes this is done through the offer of free shipping. Expected product When
consumers buy a product, they essentially are buying a solution to a problem that they are facing, or are
seeking specific benefits that is, the core need. Most consumers have Microsoft products on their computer,
such as Word and Excel. Products are the means to an end wherein the end is the satisfaction of customer
needs or wants. And this particularly involves brand identity and image. Generic Product a version of the
product containing only those attributes or characteristics absolutely necessary for it to function. A customer is
satisfied only if the actual value is the same or exceeds the perceived value. This is surrounded by the actual or
basic product level, which is consistent with the three product level model. Expected product: These are the
things that customers anticipate they will receive when they buy a product. If the examples of the makeup set
are arranged within them this is how they would look: Now if you are asked to identify the 5 product levels
from any other example work through it by using the keywords discussed earlier. Journal of Marketing,
January , Vol. In this, anything is possible.


