
RURAL MARKETING POTENTIALS AND STRATEGIES

The following steps can facilitate the unlocking of the rural market potential: Your rural marketing strategies should be
such that people get satisfied with your .

Rural market in India: some opportunities and challenges. Also to establish a brand in rural market, a brand
must certainly relate itself with things rural people do Buying behaviour of the consumer is immensely
affected by culture and sub culture. Hence they have two major seasons, namely kharif and ragi. Secondary
data is also collected from various market players. Marketers need to understand the psycho of the rural
consumers and then act accordingly. But due to non availability of power as well as television sets and
frequent power cut majority of rural population cannot get the benefits and access to various media. Iyer,
Vidya 6. The unique consumption pattern, tastes, and need of the rural consumers should be analysed at the
product planning stage so that they match the needs of the rural people. However, only the large manufactures
can adopt this channel. Amongst leading retailers, Dabur generates over percent of its domestic revenues from
rural sales. There is also a visible increase in the consumption and use of variety of products which can easily
be observed in rural areas. It is also rightly said that real India resides in rural areas as it has maximum number
of people dwelling there 4. But impact of globalization is slowing in rural areas as compared with urban. He
concluded that rural markets are coming up in a big way and growing twice as urban by witnessing rise in
sales of typical urban kitchen gadgets such as mixer, grinders, refrigerators and pressure cookers. Prospect and
problems of Indian rural markets. There are various customer groups based on various demographic
parameters and these factors have huge impact on perception, thinking and decision making ability of
customers Traditions and customs govern life in rural areas and rural people as such do not easily adapt new
practices. Firms should refrain from pushing goods designed for urban markets to the rural areas. Many
languages: India is a country of many languages. Marketers also face lot of communication problem due to
lack of literacy rate. The motivating force for this is young pepole who are educated, have access to
technology and have willingness to change. A comparative study of growth, challenges and opportunities in
FMCG of rural market. According to studies conducted, nearly around  Warehousing problems: A storage
facility and function is very essential because there is a time gap between production as well as consumption
of commodities. The marketers need to understand a clear difference in the way product are to be marketed in
rural areas as compared to urban.


