
THE MARKETING STRATEGY OF CHINESE E COMMERCE

Entering the Chinese market can be a long and costly endeavor, even if you decide to enter the market via an
eCommerce strategy. There are significant.

On these holidays, consumers are looking to experiment, try new things and buy products that may be new to
them. As a first step, Daxue Consulting executed an extensive desk research. The price variance is defined as
the range of price movement on ecommerce over a 12 month period. Some exceptions include hair care and
television, both of which have seen brands drive down prices in order to gain market share. This is definitely
the platform of choice for brands that already have a following within the Mainland and have proven brand
awareness in the Chinese market. If it gets these three strategies right, Macy's will have a good start. There are
many strong players in the B2B space, with Alibaba having a commanding lead. Strong brand equity can
translate awareness into organic traffic, and preference into price premium. An emphasis on quality and
fashion are growing much faster than other consumer demands. In this crowded marketplace, where millions
of stores are fighting for consumer attention, strong brand awareness is necessary for e-commerce consumers
to find it in the first place. Rights holders must be diligent in combating infringement through civil litigation,
cooperation with government agencies, and earnest negotiations with the e-commerce platforms themselves.
As disposable income and consumer confidence rise, availability of consumption loans is encouraging
consumers to spend even more online. With brands spending more and more on e-commerce platforms and
generating a large percentage of total sales through e-commerce, it is essential for brands to be able to navigate
this environment. Digital ads can be placed in all the verticals available in the west such as e-commerce sites,
focused portals, search engines, blogs, BBS and forums. The high concentration of mobile commerce has
accelerated the transition of the e-tail advertising ecosystem from open to closed loop. TMall Global has
recently become stricter about the brands they enter. The research team analyzed posts and promotional
activities, how competitors describe and offer new products, latest news, or events. What are the online
purchasing trends? Also, the research team provided the client with a clear strategic business plan. For
example, last year Alibaba's data management platform, Aliyun, helped Mercedes-Benz launch an
online-to-offline campaign for its new compact car by driving more traffic to local dealers. They are highly
influential individuals such as bloggers and celebrities with large numbers of followers ranging from
thousands to millions. Where are digital ads placed? Many Chinese simply bypassed the PC era altogether and
leapfrogged into mobile. The government has taken a very public stance in promoting e-commerce, with
foreign trade zone FTZ initiatives to stimulate development of the industry, as well as working to streamline
regulations to govern transactions in support of the consumer. Examples of different ways your CS staff
provides services and e-marketing. The brands that succeed in this new landscape will be those that look
beyond mainstream e-commerce to become pioneers in the newly emerging marketplaces that reflect changing
consumer needs. Through various online platforms, such Kaola. In comparison, web sales in the U. WeChat is
a mobile app that provides much more intimacy than Weibo did, as well as voice messaging and other ad
value features. Currently, many of the regulations regarding e-Commerce are being developed and the actual
practice of what is allowed is not only different in various locations, but also is likely to change in the
upcoming years. Therefore, when you open the Taobao application, you are more likely to be shown a diaper
than a beer. Consumers can enjoy door-to-door deliveries within 30 minutes if they live nearby. Companies
that result in actionable and viable solutions. Online infringement is a threat to a healthy online environment
and the No. Helen H. Virtually no foreign internet companies have succeeded in China.


